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Dorsa story started in 1991, focusing on producing

natural leather products, by Shahin Fatemi and
Amir Kazem Noormohammadi in Tehran
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After decades of creation, inspiration and e 1 oLt Jalen Sy plodlc G LA LA d a jl guy
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Dorsa introduces its four decades of activity as follows:
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Focusing on the producing leather goods.
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Creating an authentic future lifestyle by D-line

Concentrating on branding. f?%
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Design & Creation

Our Drivers

Responsibility & Accountability
Speed

And Universal

. & & l olood s §l oy Loy E=ut pylgs diva ga Jlo b Trying to creata the lifestyle of the future Tehran
L}QdLl_l_l lsl..ﬁl_p.u_j : - | I oy by creation of Dorsa, Dorsa home, Dorsa Signature
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The Daal line was formed in the fourth decade of
Dorsa's story after eightean months of holding
maetings with thinkers in the fields of futurology
as well as researchers of internaticnal brands by
reproducing the beauty and originality of Eastern
culture and civilization to spread the idea in the
wiarld that will look at this culture and civilization
with wonder and admiration like in the past
millsnnia. In the proceass of development and
creation of Daal's philosophy, Iranian artists and
experts have cooperated with Dorsa in this project
and contribicutad in the formation of this thought.

the title of iIngredient branding partners in the third
decade of Dorsa, to be a platform to show the
brilliance of Swarovski crystals on Iranian

products.

Currently, Dorsa is the only lifestyle brand in Middel
East and Morth Africa that has received this license
agreameant.
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Also, In another colaborabon

with Alirezda Teahabor s

farmous Iranian architect, the

anatomy of the fourth

fTuthermore, 2 collaboratior
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Khanjanzadeh in creating

fonts to keep the intearity
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meant and creation of Daal's
philosophy, Iranian artists and
ExpRaErts Nadve CoDpeErai=a
with Dorsa and contribution
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Dorsa Brands Group |

Lwyd » Dorsa

d3LS Ly . Dorsa horme

gl Luys » Dorsa signature

4.8l Luwys » Dorsa café
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Dnrsa nds with d’liﬁ"lﬂs of Dorsa, Darsa Home, Dorsa Signature
and Dnrm Café are;providing the future lifestyle.
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Dorsa home

Dorsa Home was born to design and produce a collection of
products to indicate the authenticity and modernity In the
course of the formation of Daal's philosophy and seeking to
create a modern lifestyle for today's generation.
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Dorsa signature

Experience the touch of Dorsa signgture in a twist of
lines which are based on the thought of the Daal.

SWARCOVSKI
b
CERTIFICATE
= -
%! .!l
» g
ﬁl TR




Dorsa café
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i B2B sales; A bilateral co-creation

While presenting courtesy gift is freequent for Al g Al il holald gl gols dads das il § Darsa B28 business line Layd o jlu giig 18 9laybis
displaying the respect and value of business leolio g s fa o alidos g glaed ollsa s | .
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Darsa B2B sales advisers, by co-creating unique e T i to create a new experience for their business ol B S Se g L T e Ll
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and units, will be with you in creating this d gy ot ST b Ui ol 5o experiences to offer a wide range of Dorsa
product and services

experience in accardance with your needs and
thougnts In order to create a worthy value and
respect for your audience.
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Personalized experience creation

Your choice or order from each Dorsa brands
group will be personalized according to your
request and in addition to the brand insertion,

Dorsa's B2B sales advicers consultants will be
with you at all stages of shaping this idea and
achieving the desired one.

it will be packaging based on the original idea.
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You may decide to value the right of choice for your business associates so that they can make
purchases in accordance with their thoughts and lifestyles

Dorsa giit card with logo, deposit and credit period will be designed according in order to buy
from all Dorsa’s brands group

It should be noted that shopping with gift cards is possible in all Dorsa promotions
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Our partnerships
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If you are going to present a memorable gift to your valued

customers, stakeholders & suppliers that they love, need, want
or desire to have, call us.

For maore information and sales oygladin g i oleilbl wowss gl
advise for organizational sales: 1ot jlug g 1B eli
021-75982 extension no. 123 W Ll P I-YAQAY
Dorsa's central office address: . o &
No. 1489, Dorsa Building, Shariati hugid )28 0100 iyl
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BE2E@dorsa.net
affice@dorsa.net
@dorsaofficial in
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@dorsajewels
@dorsacafe www.dorsa. net



